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About This Series
Focused on how to market, sell, and lead through this time of crisis

Learn how to use OptiChannel Social Marketing & Sales from people who do it

Who’s it for?

● Agencies
● Printers
● B2B & B2C Orgs
● Leaders, Sales, Marketing People

MindFire, Inc | Text anytime: 1 (949) 506-5835



Miss An Episode? 
→ “Recordings”



 Resources:.  

 Connect w/me on LinkedIn. 

 Join the COVID-19 Print Group.

 Text: 1 (949) 506-5835.





Today’s Format
First, meet Cece!

Understand her story & see some examples

Answer your top questions in Marketing, Sales, and Campaign Execution

As we go through the material, more questions will arise

Ask those in chat (Zoom, Facebook, LinkedIn)

Cece has agreed to stick around for an additional 30 minutes to do real-time Q&A!

MindFire, Inc | Text anytime: 1 (949) 506-5835



Meet Cece ...



Your 
Story

Marketing 
& Sales

Campaign 
Execution

Today’s Interview:



Cece’s Story & 
Examples





A DATA-DRIVEN, 
CREATIVE MARKETING 
COMPANY.



SmithPrint Is San Antonio’s 
Commercial Printing Firm





Case Study: Custom Food Manufacturer

● Custom Food Manufacturer, serving chain 
large restaurants

● Privately held, 40-year old company

● They do not have a marketing person on staff



Touch 1: Knife



Touch 2: Box













Touch 3: Email



Touch 4: 
Landing 

Page





Case Study: Website Check-up
9-12 wave campaign

Keeps us top-of-mind

Dynamic & personalized







Christmas Card
Convertible Solutions substrate 

HP Indigo 7900

White ink



Marketing & Sales



How do you find clients?

How do you manage your pipeline?

(And what does ‘FU’ mean?)



“How do you reassure clients & 
prospects that they should not slow 
(or stop) their advertising?”
~ Rodrigo De L.



“How do you persuade a prospective 
client to take a meeting when they say 
they are very happy with their current 
printer?”
~ Jesse C.



How do you build a track record 
of success in this space that 
creates trust your ability to help 
clients in multi-channel?
~ John A.

Where do you start with a 
client who is interested in 
OptiChannel Marketing but 
doesn't know where to 
begin?
~ Debbie C.

During the pandemic, what 
method for reaching exec 
working at home has been 
most successful?
~ Justin P.

Sales??

Sales??





Campaign 
Execution



“Do you lean on an outsourced 
digital solutions platform?  How do 
you execute these campaigns?”
~ George P.



“How do you price print to 

make cost a non-issue?”

~ Blair H.



“Best way to transition from 
print supplier to print marketing 
service? What team members 
are needed most to do this 
smoothly?”

~ Fran G.



Would You Like to 
Learn More?



HOW WE CAN HELP:

We’ve set aside time in the next 
week to speak with you, and 

discuss how you can use 
OptiChannel Marketing & Sales 

to grow your business.



Spaces are very limited
.

SIGN UP NOW AT:
MindFireMarketing.Com/Yes



WHO IS THIS FOR:

Leaders, marketing, sales pros 
who want to:

● Run an OptiChannel marketing 
program 

● Sell OptiChannel to Clients



Lead Magnet Welcome 
Page

“Download The Top 5 
Reasons…”

Lead Magnet 
Thank-You Page

“If you’re looking for … 
then you’ll want to 

attend this webinar …”

Webinar Confirmation 
Page

“You’re signed up!”

Webinar Registration 
Page

“How You Can X 
Without ...”

Email, Facebook, LinkedIn

Email, Facebook, LinkedIn

Email:

 Zoom Info

Email:

“What caught 
your eye?”

Email: 

1 day, 1 hour, 
15 min

Email:

“Wow! What 
would you 

like?”

Email:

“Video, 
Audio, Slides 
are here →“

OptiChannel Workflow

Corporate Website

Hello Bar
Johnson Box

Proof

LIVE EVENT

Broadcast to Zoom, 
Facebook Live, LinkedIn 

Live, etc.
Sales Ops: Engage High-Value Targets

Sales 
Ops: 

Follow-u
p with 
High 
Value 
Opps

We’ll give you an overview of what you need 
to get the BEST results in the shortest 

possible time.



Spaces are very limited
.

SIGN UP NOW AT:
MindFireMarketing.Com/Yes



Why is This More Important Than 
Ever Before?



→ MindFireMarketing.com/Yes ←

QUESTIONS?
If you have any questions 

about whether this is right for 
you, please type in the chat.



Resources
Connect w/me on LinkedIn

Join the COVID-19 Print Group

Text me at 1 (949) 506-5835



SOFTWARE



→ MindFireMarketing.com/Yes ←



→ MindFireMarketing.com/Yes ←



→ MindFireMarketing.com/Yes ←



→ MindFireMarketing.com/Yes ←



→ MindFireMarketing.com/Yes ←



http://www.youtube.com/watch?v=fEMTYv-MGKI


CONTENT



Content Pack: 5 QuickStarts AND My 
Markets Unlimited 

→ MindFireMarketing.com/Yes ←



“3 Ways Direct 
Mail and Facebook 
Work Together to 
Increase Leads”

Includes: Emails, Landing Page, 
eBook (PDF), Thank-You 

Nurture Sequence



“Still Relevant: A 
Look at How 
Millennials 

Respond to Direct 
Mail”

Includes: Emails, Landing Page, 
eBook (PDF), Thank-You 

Nurture Sequence



My Markets



TRAINING



6 Weeks OptiChannel Secrets Training

→ MindFireMarketing.com/Yes ←



What You’ll Learn:
❏ Week 1: How to Find Engaging Content & Use It Yourself

❏ Week 2: How to Distribute That Content To Create Leads

❏ Week 3: How to Craft a Magnetic LinkedIn Profile 

❏ Week 4: Learn The Secrets to Writing Posts on LinkedIn 

❏ Week 5: How to Write Copy That Motivates Action

❏ Week 6: The Power of OptiChannel “Custom Audiences”

→ MindFireMarketing.com/Yes ←

6 Weeks OptiChannel Secrets Training



Who Does This Work For?
● Printers

● Agencies

● B2B Marketers

● Marketing people

● Sales people

● Leadership teams

● Anyone with a message who realizes the old ways are obsolete (now you know why)

→ MindFireMarketing.com/Yes ←



Sell 
OptiChannel



Partner Program FastLaunch™



OptiChannels:

Email

Direct Mail

Voice

SMS

… More.



→ MindFireMarketing.com/Yes ←



SERVICES



DWY & DFY Campaign Execution

→ MindFireMarketing.com/Yes ←



Spaces are very limited
.

SIGN UP NOW AT:
MindFireMarketing.Com/Yes



→ MindFireMarketing.com/Yes ←

QUESTIONS?
If you have any questions 

about whether this is right for 
you, please type in the chat.

‘Experience It’: 
www.marketingsmissinglink.com 

http://marketingsmissinglink.com/


THANK YOU!

David Rosendahl
President @ MindFire


